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China has ranked first among the world’s apparel producers and exporters in export
volume; accounting for about 20% of all exports. China’s apparel is exported to 200
countries & regions worldwide. With an average annual growth rate of 14%, it is
predicted that China will be the world’s apparel center throughout the 21st century.

The industrial growth of apparel & accessories continued its upward trend in 2010.
The total amount reaching 43.6 billion finished garments an increase of 9% over 2009,
while woven apparel reached 14.7 billion woven garments increasing by 6.52%, knitting
apparel reached 28.9 billion; increasing by 10.30%. China’s apparel exports also
rebounded in 2010, which includes traditional markets like the United States, European
Union, Japan and Hong Kong, these markets had year on year export increases
of 26.38%, 22.79%, 5.77% and 0.18% respectively. These exports accounted for
66.12% of the total clothing exports; an increase of 17.51% over 2009, and represents
an 11.92% boost in total garment export. For emerging markets like Latin America,
Africa, ASEAN and Russia, the total export amount was 18.978 billion USDs, which
accounted for 14.66% of total garment exports. The increase for these markets was
45.17% and accounted for a 5.52% boost in total garment growth. This reflects a
significant economic recovery in established markets and represents a huge potential
for emerging markets.

According to customs statistics, China’s 2010 cumulative export amount of apparel
& accessories was 29.547 billion units for an export value of 129.478 billion USDs.
This was an increase of 13.72% and 20.95% respectively over 2009. Innovation in the
apparel and accessories industry will be a prelude to an overall upgrade of the industry
as a whole.



